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BUDGET: 2,5 mio € 
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to sell 135.000 tickets you need appr. 50 „prints“

to sell to 10 territories 20 „prints“ / „tapes“ 

the laboratory printed prints and copied tapes 
from ONE MASTER (LAB ACCESS LETTER) 



the laboratory served as kind of a „control tower“

when new prints/tapes were ordered, I knew about appr. 
screenings, could compare it with distributor’s notes etc.



Today we deliver MASTERS per cinema, per network.

How do I control the screenings, the transmissions ?

What about the data of my audience ?

Do I need distributors in the future ?
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